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ABOUT ENGAGERM

Who Are We

At EngageRM, our Purpose
Is to make the world better
for humanity by inspiring
and enabling sport &
entertainment
organisations globally.

EngageRM is a top-tier global Microsoft Partner focusing on delivering
end to end solutions built from the Dynamics 365 platform for the
sports, federations, entertainment, and venues environments. We deal
directly with the Microsoft product teams to ensure we deliver the
most up-to-date solutions in the market. This access ensures we're in
discussions related to the evolution of these products, including
enhancements and the process enablers being delivered.

We've been developing and implementing CRM since 1999. We're
Australian owned but global in our approach, focused on better
customer experiences and the use of artificial intelligence, machine
learning, and emerging technology to empower our clients.

Our mission at EngageRM is to take what we've learned from helping
organizations be successful and help other sports organizations
apply those best practices. We marry that knowledge of how to help
organizations succeed off the field with a deep understanding of
Microsoft technologies and platforms.

Our repeatable and customisable customer engagement platform

delivers clarity and usable insights based on data and analytics to
ensure businesses can grow profitably.
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BRANDMARK

Our Brandmark

The EngageRM brandmark (or ‘logo’) is composed of
a picturemark and wordmark. The picturemark
represents the fluidity of the industry and the
centralised approach to data and process.

The wordmark utilises the Gellix font family.

The horizontal brandmark is the primary version and
should be used in most instances. The stacked (or
vertical) brandmark is for small-scale use. Avoid using
the horizontal version at small sizes as it can become
illigible.

The picture-mark should never be used in isolation
and without the wordmark.

Always use the brandmark files provided. Do not
re-create.

Asset File: EngageRM Brandmark

®| Engage RM

Horizontal

L
Engage RM

Stacked/Vertical
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https://engagerm.com/wp-content/uploads/2023/03/EngageRM-Logo.zip

BRANDMARK

Safe Area & Sizing

The brandmark should always have a MINIMUM safe
area surrounding it as per the space illustrated. This
equates to the width and height of the picturemark.

Please respect the brandmark to ensure legibility
when using it in small spaces/situation. Please also
bear in mind the required safe-area space around the
perimeter of the brandmark.

The suggested smallest size of the EngageRM
brandmark should be rendered at:

« 30mm wide in print for the horizontal version &
20mm wide in print for the stacked version

- 85px wide in digital use for the horizontal version
(at 72dpi) & 60px wide in digital use for the stacked
version (at 72dpi)

_|_|_|1| Engage RM

"®] EngageRM

L
Engage RM

— 30mm —— — 20mm —

T

Engage RM
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BRANDMARK

Usage Over Backgrounds

To ensure the integrity of the brand, please ensure the brandmark is used correctly when placed onto different backgrounds
as illustrated (this applies to both horizontal and stacked versions of the brandmarks). Please always use the correct, provided
master logo artwork in these situations.

The full-colour logos should be used only on white or light backgrounds.

The white brandmark should be used only on photographs and colour backgrounds within the EngageRM color palette.

"®] Engage RM "®] EngageRM ®| Engage RM

" ® EngageRM " EngageRM “® EngageRM " 3] -Engage RM
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BRANDMARK

Brandmark Misuse

The brandmarks should always be used as described in this document. Do not do any of the following:

Please respect the safe area
around the edge of the
brandmark

Do not change the
transparency of the
brandmark

Do not use different colours of
the brandmark

Do not change the layout of
the brandmark

Do not use the wordmark
without the picture-mark

®| EngageRM

“® EngageRM

EngageRM "l

Engage RM

4

\H| Engage RM

A K X K

Do not distort the brandmark

Do not rotate the brandmark

Do not add drop shadows or
any other effects

Do not outline brandmark

Do not re-create using any
other typeface

"l EngageRM

o
7237£bngq@heﬁm”’

“#] EngageRM

" EngageRM

EngageRM
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CO'OUI‘S 3.1 Primary Colours

3.2 Secondary Colours
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COLOURS

Primary Colours

The main EngageRM brand colours are Dark Blue and
Orange.

Dark Blue should always be used on communications
that provide the first point of contact with EngageRM.
Orange plays a supporting role when used in
conjunction with Dark Blue and should never be used
as the primary colour.

Please do not use colours that are not listed here/
derived from these colours.

Medium Blue, Light Blue, Grey, Off White and White
can be used as accent colors in the proportions
shown on the right. Use these color proportions in any
layout or collateral design.

Dark Blue

HEX: 22224C

RGB: 34, 34,76
CMYK: 55, 55, 0,70
Pantone: 669C

Medium Blue

HEX: 333371

RGB: 51, 51, 113
CMYK: 55, 55, 0, 56
Pantone: 5265C

Light Blue

HEX: EOE3F5

RGB: 224, 227, 245
CMYK:9,7,0, 4
Pantone: 642C

Grey

HEX: ESE5E5

RGB: 229, 229, 229
CMYK:0,0,0,10
Pantone: 663C

Orange

HEX: FE6B40
RGB: 254, 107, 64
CMYK: 0, 58,75, 0
Pantone: 164C

Off White

HEX: F8F9FF

RGB: 248, 249, 255
CMYK:3,2,0,0
Pantone: N/A use white

White

HEX: FFFFFF

RGB: 255, 255, 255
CMYK:0,0,0,0
Pantone: White

CONTENTS 1"



COLOURS

Secondary Colours

Secondary colors can be used with our core colors,
but this should be limited.

Please do not use colours that are not listed here/
derived from these colours.

Purple

HEX: 4060C9

RGB: 64, 96, 201
CMYK: 68, 52, 0, 21

Sky Blue

HEX: OOCS8FF

RGB: 0, 200, 255
CMYK: 100, 22,0, 0

Yellow

HEX: FFBEOB

RGB: 255, 190, 1
CMYK: 0O, 25,96, 0

Green

HEX: 46EQ097

RGB: 70, 224, 151
CMYK: 69, 0, 33,12

Light Purple
HEX: D3C2EC
RGB: 211, 194, 236
CMYK: 11,18, 0,7

Columbia Blue
HEX: B9D7E7
RGB: 185, 215, 231
CMYK: 20,7 0,9
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TYPOGRAPHY

Typography:
Primary

The primary EngageRM typeface is Gellix.

Gellix may be used in a number of styles. For body
copy and general text content, Gellix Regular should
be used. Gellix Bold may be used for emphasis or
headings.

Typesetting Specification

When using Gellix Bold to create headings on
embedded or printed collateral for EngageRM,
always typeset it with optical kerning, set the tracking
to 0, and set in sentence case. Do not set in all caps
or all lowercase.

As body text, Gellix Regular should be typeset with a
standard character and line spacing and should
always offer maximum legibility to its audience. Letter
spacing and justification which results in wide or
nonuniform word spacing should be avoided.

Please don't distort or modify the typeface in any
way.

ﬁ

Gellix Bold

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk
LI Mm Nn Oo Pp Qq Rr Ss Tt Uu
Vv Ww Xx Yy Zz 0123456789

Gellix Regular

Aa Bb Cc Dd Ee Ff Gg Hh |i Jj Kk
LI Mm Nn Oo Pp Qg Rr Ss Tt Uu
Vv Ww Xx Yy Zz 0123456789

Gellix Regular Italic

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
LIMm Nn Oo Pp Qg Rr Ss Tt Uu
Vv Ww Xx Yy £z 0123456/89

Asset File: Gellix Font Family
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https://engagerm.com/wp-content/uploads/2023/03/EngageRM-Fonts.zip

TYPOGRAPHY —

Typog rqth: Inter Regular

Secondary Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj
Kk LI Mm Nn Oo Pp Qq Rr Ss

Inter may be used as the body text in collaterals with Tt U u VV WW XX Yy Z Z
large body of texts, such as in a whitepayper, or in 01 2 3 4 5 6 7 8 9

cases where the type size required is very small (e.g.
EngageRM Omnichannel Wheel).

The secondary EngageRM typeface is Inter.

Typesetting Specification Inter Bold

When using Inter as body text on embedded or Aa Bb CC Dd Ee Ff Gg Hh |i Jj

printed collateral for EngageRM, always typeset it

with optical kerning, set the tracking to -10. Do not set Kk LI Mm Nn oo Pp Qq Rr Ss

in all caps. As body text, Inter should be typeset with

a standard character and line spacing and should Tt U U Vv WW XX Yy Zz
always offer maximum legibility to its audience. Letter

spacing and justification which results in wide or non- 01 23456789

uniform word spacing should be avoided. Please

don't distort or modify the typeface in any way.

Asset File: Inter Font Family
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https://engagerm.com/wp-content/uploads/2023/03/EngageRM-Fonts.zip

TYPOGRAPHY

Typography Application: Example 1

Here is an example of the use of Gellix as header and body text.

Gellix Bold EngageRM delivers business & marketing automation, CEM & Wl EngogeRM
data analytics for the sport & entertainment industry

We help our customers to engage with their customers

Gel | iX Reg U ICI r 7 Truly centralized dota, inrgestible from ony source, including majar

tickating vandors

Ihe abiity o manage opportunities and moximise revanue
across unlimited rmoraged assets

Autcrmatad realtime marketing jourmeys, tailored communicotian
and fon engogement

Extersive real time reporting. configured to deliver relewant
insights at every business kel

Mative integrotion with every Micrasaft teal, including Al, mackine

learning and blockchoin

Trusted by venues, keagues, aranas, teams, federations & arganlsations workdwlde

CONTENTS
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TYPOGRAPHY

Typography Application: Example 2

Here is an example of the use of Gellix as a header and Inter as body text in a whitepaper.

(=5 i T jairtaieivims ad Do o e T e A0 N iF dloind

Inter Bold g

Inter Regular

Gellix Bold

a, Gl p D iiet ST (REO{AE (e TP
A TrEE w0 W OF Ty Crangineg) huange ey S

-
Fani leinEmer fr weeni=ahie veios s greewd b my

So... are blockchain and NFT s here to
stay? Or just a flash in the pan...

Inter BOId mngapran § (el 1000 gaopewing spresy @ st car ey e A Darsriiael gird i e Depiey

Srn ow O irkiep e EETm i STH [ EETAE, B N ISR IS O B SR DRTRDE NFEES, PRI el condeeT
Fut i in beci Cidcey maiking through fae Soor F jur ore oereses s 0wy Boaves ncd S iperhegn ey hes

o il pt L el oD maryig ek | T CaShays an e wl b cha sl
1 T ba Fa @ ey by ms o bowe | e plly Beorgrsls of comgieien w sl
| t R | aFel gl e | ool iPaae Nid spiee Prletmhis 1 ae il e ddugadein In 0 idajdidnase] 20 el | plro
n er egu Or b e, | 8 DR O P D b s el Carran e A o | loenes (T |
e b il abor o et b3 iy
LTy, e - = BT o . el nig ity basiies L
= ke s
- iy il = L ¥ g
I T " & i ik

IPATENT T Tk PRpRaal (W8 T o ARy

Wl Biercocheer s peea®y Baing uwsd o mrsge el of eoesiosis s s vl o noa scakelie way

mATE 4[] b Ty eT B [T A o Rt BT TREF s e
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Contacts

For information regarding
implementation of the EngageRM
brand, contact:

Reshween Jagjit
Digital Marketing Coordinator
reshween.jagjit@engagerm.com

For media enquiries or
communication matters
concerning EngageRM, contact:

Kate Grant
PR & Communications Coordinator
kate.grant@engagerm.com

For further information about EngageRM, please visit our website:

engagerm.com

For information about EngageRM,
contact:

Ned Coten
Chief Executive Officer
ned.coten@engagerm.com
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